Analyzing the
Digital Footprint

of Competitive
Brands

Olivia Cohen




I was tasked with researching and analyzing
the digital footprint of several
competitive enhanced waters and other
emerging beverage brands, illustrating my
findings through a
presentation.




Some Products/Brands I looked at:
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Difficulty Finding the
Product on Amazon

This product was easy to find on
the amazon.com. Going through
the different categories it only
took a few clicks to find the
product.

Grocery

Shop by Category

ot Beverages

Packaged Foods

Featured

Juices

Flavor Syrups Water Energy Drinks

Vv See more

Recommended for you

vprime Flavored Drinki... Filters (1) v

F

W . Flavored

Perrier Lime Flavored Carbonated
Mineral Water, 16.9 Fl Oz (24
Pack) Plastic Bottles

Fede e A 16,561

$27152 3005/ 02) 42275

$20.44 with Subscribe & Save discount
SNAP EBT eligible

/prime Get it as soon a5 Sun, Jan @
FREE Shipping over 25 by Amazon

Hint Water Best Sellers Pack (Pack
of 12), 16 Ounce Bottles, 3 Bottles
Each of: Watermelon, Blackberry...
16 FL Oz (Pack of 12)
Fehdeokor 25504
$134 (30077 02)
$12.82 with Subscribe & Save discount
SNAP EBT eligible

ime Get it as soon as Tue, Jan 11

£ Shipping over $25 by Amazon

Hint Water Watermelon (Pack of
12), 16 Ounce Bottles, Pure Water
Infused with Watermelon, Zero...
16 FLOz (Pack of 12)

etk ofr 8291

$13% (g0.07/r 02)

$13.28 with Subscribe & Save discount
SNAP EBT eligible

VPprime Ge: it s s00n 25 Sun, Jan 9
FREE Shipping over $25 by Amazon

Hint Water Blackberry and Hint
Water Cherry (Pack of 24), 12
Bottles Hint Blackberry & 12...
16 Fl Oz (Pack of 24)

etk 784

)




Looking at the Brand
Store on Amazon

The brand store was pretty
simple. It only included a few
picture of the products and only
a few products to buy on the
page. Overall it includes lots of
colorful images and image
variation, but lacked information
about the products.




Mobile Accessibility

For Hint a the important blurbs
about the product were readable
on a mobile device but the
images were harder to read.
Overall the images could be
improved for a better mobile
experience.

& & ¢ 3.0

We exist to create products people love, so they can
live a healthier life. At hint, we don't think the boring
needs to stay boring. We turn the everyday into
something amazing.
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Grocery

Difficulty Finding the
Product on Amazon ) ) Soges 2.Beverages

Filters (1) v

This product was easy to find
immediately popping up when
going to the beverages category.

Fhk kot 17,132
vprime
Subscribe & Save

Caned, Jarre & ' Shop Vita Coco > Sponsored
Packaged Foods
RESULTS

Sponsored @

Gatorade Original Thirst Quencher
Variety Pack, 20 Ounce Bottles
(Pack of 12)

20 FlL Oz (Pack of 12)

Kk kA 17722

$12% ($0.05/Fl 02)

$11.40 with Subscribe & Save discount
SNAP EBT eligible

G roce ry FREE Shipping over $25 by Amazon
T ——

Sponsored @

XAXRXRXNKX 50

V8 Sparkling +Energy, Healthy

Energy Drink, Natural Energy from

Tea, Lemon Lime, 11.5 Fl Ounce...
Ounce (Pack of 12)




VITA COCO BOOSTED
" :’NA : j? H

Looking at the Brand
Store on Amazon

The brand store included all
products of Vita Coco and all the
products to click on and buy. - femii
Overall it does a good job of L "
describing the products, but = : ey <l
lacks variation in the product
images.




Mobile Accessibility

Vita Coco was very accessible

with large clear images. It also

included large sized font for all
key statements.

XAXRXRKXKX 50

Vita Coco

&

[Q Search all Vita Coco

PRESSED COCONUT WATER

DELICIOUS,
COCONUTTY
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Difficulty Finding the
Product on Amazon

This product was more difficult
to find. It required going through
multiple categories and pages to

find it.

e b
Pprime Get it as soon as Sun, Jan 9
FREE Shipping over $25 by Amazon

Grocery

Sponsored @
ZOA Zero Sugar Healthy, Positive
Energy Drink, Super Berry, 16 fl.
02. (12 Pack) - Supports Immuni...
16 FL Oz (Pack of 12)

Frdk ko 9,208

$29% ($250/rL02)

$28.49 with Subscribe & Save discount
VPrime Get it as soon as Sun, Jan 9
FREE Shipping by Amazon

Shop by Category

Breakfast

OLIPOP - 6-Flavor Soda Variety
Pack, Healthy Soda Sampler,
Prebiotic Soft Drinks, Supports...
12 FLOz (Pack of 6)

edokole vy 386

$22% ($032/F1 07)

Get it Wed, Jan 12 - Fi, Jan 14

FREE Shipping

Green Cola - Zero Sugar, Zero
Calories, Naturally Sweetened
with 100% Stevia Leaf Extract,...
Cola 12 FL Oz (Pack of 8)
Fekedefeyy 1421

$10% $0.11/Fl02)

$9.89 with Subscribe & Save discount

Canned, Jarred &
Packaged Foods

VPrime Get it as soon as Sun, Jan 9
FREE Shipping over $25 by Amazon

Vanilla Coke Coca-Cola Soda
Drink, 120z Can (Pack of 18, Total
of 216 FLOZ)

3. Soft
Powdered Drink D ri N kS

Mixes &
Flavorings

Juices Soft Drinks

Flavor Syrups Energy Drinks

Vv See more

Recommended for you

! essentia



Looking at the Brand
Store on Amazon

The brand store had good
variation of images and had
showed all their products.
Overall the vintage theme makes
the products interesting but it
the store lacked an explanation
that it is a prebiotic soda and
what that means.
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The nostalgic taste you
know and love

Your journey to a healthier
gut starts here
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oLIpOP

Mobile Accessibility .

Olipop was very accessible. It

included large images of the Our fruit flavored
products and large fonts for any RturmIl Eseh

product descriptions or images.

OLIPOP - Pink Pops

Our fruit-flavored sodas are a natural
sweet, functional treat!

$35% ($3.00/Count)

XAXRXRKXKX 50




Super Coffee

(Retailer.com)




Iced Coffee & C.... Filters (1) v

Grocery

Difficulty Finding the =

Product on Amazon -

Beverages

Black & Bold, Dairy Free, 8 Fl Oz
Can (Pack of 12)

Black & Bold - 8 F1 Oz (Pack of 12)
Fehekokeos 4872

$25% (40.26/F1 02)

SNAP EBT eligible

vprime

FREE Shipping by Amazon

Usually ships within 1 to 2 months.

Sponsored
KITU SUPER COFFEE, Keto Protein
Coffee (0g Added Sugar, 10g
Protein, 70 Calories) [Vanilla] 12...
Vanilla - 12 FL Oz (Pack of 12)

et Aeded 5,992

$339% ($0.24/r102)

$32.25 with Subscribe & Save discount
with coupon

Getit as soon as Tue, Jan 11
FREE Shipping

Sail Away Coffee Cold Brew Coffee
Box Taps- Less Acidic Coffee
Beverages | 120mg Caffeine,...

96 FLOz (Pack of 1)

KAk kY 167

$29% ($031/r02)

$26.99 with Subscribe & Save discount

This product was more difficult
to find. It required going through
multiple categories and pages to

find it.

Canned, Jarred &

vprime Get it as soon a5 Sun, Jan 9
Packaged Foods

FREE Shipping by Amazon

STOK Cold BRew Coffee Not Too
Sweet, 46 oz, Pack of 2

48 Fl Oz (Pack of 2)

Fedrdedeod 107

unt)

3. Coffee
Powdered Drink D ri n kS

Mixes &
Flavorings

Flavor Syrups Energy Drinks

Vv See more

Recommended for you

essentia



Looking at the Brand
Store on Amazon

The brandstore included many
pictures of the products along
with picture of ingredients in the
products. Overall there was
variation in image but the store
lacked more information on the
product and the many small
images felt distracting from the
product.

CHANGE YOUR ENERGY.
CHANGE YOUR WORLD.




Mobile Accessibility

This product was not so
accessible with the writing on
picture to be barely legible on a
mobile device. However the
flavor and type of product was
still legible in the pictures.

w 2.0

SUPER COFFEE

$20% ($0.28/F10z)
vprime
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Difficulty Finding the
Product on Amazon

This product was pretty easy to
find only taking a few categories
to find it.

vprime

Sparkling Juice ... Filters (1) v

Grocery

g Limare Fieage Friendly

See 1 certification

Sponsored
Remedy Kombucha Tea Organic
Drink - Sugar Free, Keto, Vegan &
Gluten Free - Sparkling Live...
$38% (50.19/Fl02)

Shop by Category

- UPACK

V/Pprime Ge: it 25 so0n 25 Sun, Jan 9
FREE Shipping by Amazon

Health-Ade Kombucha Tea
Organic Probiotic Drink, 12 Pack
Case (16 FL Oz Bottles), Fan...

16 FLOZ (Pack of 12)

Fekokkofr 1,205

$44% (50.23/r 02)

Getit Thu, Jan 13 - Tue, Jan 18

FREE Shipping

g Climate Pledge Friendly

See 1 certification

Health-Ade Kombucha Tea
Organic Probiotic Drink, 12 Pack
Case (16 FL Oz Bottles), Paradise...
16 FL Oz (Pack of 12)

Fekokkolr 529

$44% (50 23/ 02)

Get it Thu, Jan 13 - Tue, Jan 18

EREE Shipping

Canned, Jarred &
Packaged Foods

Baking

g Climate Pledge Friendly
See 1 certification

Humm Probiotic Kombucha Zero
Sugar Variety Pack - No
Refrigeration Needed, Keto-...

TV PRk TTTL0z Pack

Sparkling
Powdered Drink J u ices

Mixes &
Flavorings

Juices Soft Drinks

Flavor Syrups Energy Drinks

Vv See more

Recommended for you

essentia



Looking at the Brand
Store on Amazon

The brand store had variation of
images and lots of information
about the product and probiotics.
Over the brand store was
interesting and made the product
easy to understand.




Mobile Accessibility

This product was not accessible
mobility making with very small
pictures and fonts that were
illegible.

D
HEALTHADE

Health-Ade

Kombucha that works overtime




La Croix
(Retailer.com)




Difficulty Finding the
Product on Amazon

This product was pretty easy to
find only taking a few categories
to find it.

Grocery

Shop by Category

Canned, Jarred &
Packaged Foods

vprime Sparkling Drink... Filters (1) v
P
Sparkling - 12 Fl Oz (Pack of 18)
Fodrdedeode 263
$10% ($10.99/Count)
SNAP EBT eligible
prime
FREE Shipping over $25 by Amazon

This itern will be released on Febr

2022,

La Croix Sparkling Water - All
Flavor Variety Pack, 14 Flavors
(Sampler), 12 Oz Cans, Flavored...
Sparkling - 12 FL Oz (Pack of 14)

et fesdeds so2

$18%5 y0.11/F1 02)

Save more with Subscribe & Save
vprime Get t as soon 25 Sun, Jan 9
FREE Shipping over $25 by Amazon

Perrier Flavored Carbonated
Mineral Water, Citrus Variety Pack
8.45 FLOz (30 Pack)

Mineral - 8.45 FL Oz (Pack of 30)
edokokofs 212

$18% ($007/F 02)

SNAP EBT eligible

vprime Get it as soon as Thu, Jan 13
FREE Shipping over $25 by Amazon

Only 17 left in stock - order soon.

Perrier Lime Flavored Carbonated

Mineral Water, 845 FL Oz (Pack of

30)Slim Cans

8.45 FL0z (Pack of 30)

Fdrkekodr 21530

$1454 ($0.06/FL 02)
—

3. Sparkling
- - Water

Mixes &
Flavorings

Sovo discount

Flavor Syrups Water Energy Drinks

Vv See more

Recommended for you

essentia




Looking at the Brand et R L

"

Store on Amazon (¥ 'S &
The brand store did a good job of TEEE R R —
including all the products and - —
including a few varying images.
Overall the page is interesting
and there are good descriptions
of the products, but more
pictures to break up all the

products.




Mobile Accessibility

This Product was mostly
accessible. The font of the blurbs
about the product and the
pictures of the cans were easy to
read, but a few words on the cans
in some of pictures were a bit less
legible.

* * ‘ * 4 . O La Croix Sparkling Water
is a refreshing and healthy beverage that can be
enjoyed in any setting. Each sip of Lacroix Sparkling

Water is flavored with the natural essence oils

extracted from the named fruit on the can. It contains




Retailer.com
Summary



Key Takeaways For Retailor.com

What some of the brands do well:

e Having mobile friendly images and fonts
e Variationinimages on brand store

e Anexplanation of what the product is and why it is good for you on brand
store

e Brands that make the products easier to find in the drink categories is good
for introducing new consumers.



Key Takeaways For Retailor.com
What this means for Lemon Perfect

e How can the brand store better convey what is in the
product and how it is good for you?

e What are some ways the product can be found more
easily or made more recognizable?



Direct to Consumer
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How easy is 1t to
understand the
Product?

This product did a mediocre job
at explaining the product. | feel
there could have been a bit more
information about what is in the
product and why it is good for
you.

x XX

water that makes
you love water

Hint water is infused with delicious fruit
essences without sugar, diet sweeteners, calories,
or preservatives. Whether you choose still,
sparking or lightly caffeinated, all our waters
are NON-GMO certified by NSF, vegan, and
contains no MSG, nuts, soy, or gluten

4

0 calories. 0 sweeteners.




Subscriptions

14% off every order and shipping
on 3+ cases. This brand had lots
of different choices with their
subscription and benefits that
come withit. Thereis a
subscription tab shown on top of
the page, it is also shown of the
main page and when clicking on
individual products.

Hint subscribers enjoy these benefits. . .

&

unlimited FREE

@ one time order: $20.99

O subscribe to save $17.99
save 14%

no commitment, cancel anytime




Creating an
account/rewards

This brand had an interesting
point system where a member
could not only redeem points for
discounts, but Hint merchandise
as well. This included things like
masks, pool floats and more with
a hint bottle or logo.

how it works

Earn Points

Earn points every
time you shop.

ow to earn points

—
|

Redeem
Redeem points for
discounts on purchases
or hint products.




Reviews

The way hint represents their 4 6
product reviews is very simple, .

with including a review section . 0.8.6.6
under each product. 8678 Reviews




Vita Coco
(DTC)

T WATER
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How easy is 1t to
understand the
Product?

Vita Coco was very thorough with

their product information. They
described the benefits of the
drink and much more including a
page with even more in depth
information expanding on what is
on the main page of the site.

XAXRXKXKX 50

FULL OF

GOOD STUFF

Coconut water contains naturally

occurring electrolytes like Potassium

and Magnesium, which help keep your

body hydrated and functioning
properly.

TAKES YOU TO

THE TROPICS

Coconuts grow on coconut trees.
Which grow in coconut groves. Which
grow in tropical locations around the
world. Which grow in...our

daydreams?

MAKES

TASTEBUDS

HAPPY

Natural sugars and sweetness give
you a boost, and make coconut water
the perfect ingredient for whatever

you're mixing up.

FEEL GOOD

FUEL

Not only do coconuts make you feel
good, their production has a positive
impact on the communities where they

grow.



Subscriptions

When subscribing to Vita Coco a
consumer will save 10% on
orders. This brand had their

subscription less prominent than

other brands, only showing it
when adding an item to cart.

YOUR PICK

(The Original / 33.80z (6pk)

YOUR WAY

(O One-time Purchase

ro Subscribe & Save (10% off)

(Deliver every 2 weeks

v No commitment, cancel anytime

v Free shipping in the US
. pping

(- 1
ADD TO CART —




HOW IT WORKS

SIGN UP EARN COCOCOINS REDEEM COCOCOINS

®
C I ‘ tatln an Create an account and Earn CocoCoins every time Redeem CocoCoins for
get 75 CocoCoins. you shop. exclusive discounts.

account/rewards GROVE MEMBERS

¥ o4 <
SEEDLING SPROUT COCONUT
EARN 75 COCOCOINS EARN 250 COCOCOINS EARN 1000 COCOCOINS

v Coins Multipliers = 1 v Coins Multipliers = 1.25 v Coins Multipliers = 1.5

When it comes to rewards with Lo e i

v Exclusive Offers v Exclusive Offers v Exclusive Offers

this brand, there are a lot of ! ettt

different benefits. By earning —
“COCOCOinS” a consumer can get Redeeming your CocoCoins is easy! Click Redeem My

money Off OrderS and as grove Coins and copy & paste your code at checkout.
member earn other bonuses. 100 COCOCOINS EQUALS $5.00

$5 OFF $10 OFF

100 COINS 200 COINS



Reviews

Vita Coco included showed their
reviews in many different ways.
They included reviews from
media, some hand picked
customers reviews, and reviews
from customer reviews under
each product.

“VITA COCO CEO MICHAEL KIRBAN

CHALLENGES BRANDS TO DONATE THEIR

COVID PROFITS TO GOOD”

Forbes BEVNET

7 * ko k Kk
WE CONSIDER VITA COCO il GOOD STUFF!l YOUR
VIRTUALLY A MAGIC ot Ay BODY WILL LOVE IT, THE
POTION, AND I'M HAPPY i/ BODY NEEDS IT. CAN'T GO
TO RECOMMEND IT TO 1 ; WRONG! | WILL BUY
ANYONE! D AGAIN AND AGAIN!

» 5o
-JESSA b 4 :v: "z: v

"
:! n | LOVE THIS BRAND,

& IT’S SO DELICIOUS,
%‘ w HEALTHY AND REALLY
ATA I LIVNDATES YO

A

DIN THE DROP

440 Reviews

2 Questions \ 2 Answers

Reviews (440) Questions (2)
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How easy is 1t to
understand the

Product?

Overall Olipop does a good job of
explaining what the product is
and its benefits. However, there
could have been a bit more
information about what
probiotics and and how they help
a person's health.

& 6 & ¢ 4.0

Supports
digestive health

No artificial

sweeteners

32% of your
daily fiber




Subscriptions

This brand offers 15% off and
free shipping on every order with Have it your way
a subscription. Thereis a
subscription tab on the top of the
page and it is also offered when

* % % K 1 (1053)

(The Sampler V)

clicking on individual products. S by

fSubscribe & Save $30.59\

Save 15%

(Every 2 weeks - Most Popular V)

+/ No commitment, cancel anytime

k\/ Free shipping in the contiguous US )




Olipop Digest

An interesting feature include on
Olipop’s website is a blog type
set up including articles on
ingredients used in their
products. Digest also includes
updates in research.

[T




Reviews

This brand included reviews for
individual products, as well as
review from media like forbes,

buzzfeed and more.

Ratings & Reviews

5
445 =

3 mm

Akt o,

1053 reviews i | Sort by v
ST rec

It’s gently sweet and creamy, and almost drinks like a dessert.

Forbes




Super Coffee
(DTC)




How easy is 1t to
understand the
Product?

Super coffee does not do a
thorough job of giving details
about what's in the product.
There is very little about the
ingredients and what they do.
The sites does include some
broad information about the
products benefits.

w Y 2.0

WHAT MAKES ITSUPER?

It takes the best to
fuel your best.

We only use ingredients that are great-
tasting, great-for you, and sustain you for
the long haul. Nothing shady. No added
sugar. Only positives.




Subscriptions

Super Coffee offers 30% off the
first order, 15% off every order
after that, and free shipping.
Their subscription is controlled
via text message. Thereis a
subscription tab on the top of the
site.

You're always in
control.

Adjust, pause, or cancel your subscription
anytime - no big deal.

We're just a text
away.

Easily manage your subscription settings by
texting our team.




Needs
Assessment

LIFESTYLE NEEDS? WE GOT YOU.
Select any that apply

An interesting feature on Super
Coffee’s site is a needs based
assessment This includes a quiz
like setup just on the main page
that recommends products
based on the choices a person
picks.




Numbers

An interesting feature included
on the site is some product
statistics. These number go up
while on site showing, but they
lack mentioning the time frame
of these numbers.

SUFER BY THE WUMBLTL

4,405,633 Ibs

ofsugarnmavodﬁomﬁnAnndandm

41 0 978 40,282

places to find




Reviews

Customer reviews were included
on the main pages of the site as
well as under each individual
product. Media reviews were
also included on the main page.

THEY'RE FEELING IT.
iter by -

14444 5 21 & 14444 5 7% & 11444 5 43 &

“I'm a big fan of the creamer and “I thought | loved Super Coffee “I love it! Please keep this

thought I'd give the coffee a try. and then they came out with their foreverl!
Very good flavor. It's smooth and vegan formulation....so stinking

good. Love it."

2

"Delivers on the taste factor.”

BUSINESS

BuzzFeeD Forbes INSIDER




Health- Ade
(DTC)
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How easy is 1t to
understand the

Product? -

Health-Ade did a great job at
including information about the
products and how the
ingredients are good for health.
There was specifically an

ORGANIC

Kombucha that works

abundance of information about overtime

probiotics and gut health.

XAXRXKXKX 50



Hey Health-Ade, I'd love to swap V.
my subscription for some /
Bubbly Rose! - J
b ipti
Subscriptions % C

Health-Ade offers 15% off on _
orders with subscriptions. The e e Bailg s (s iy
subscriptions can be changed by
text and there are multiple
benefits that come with it. There
is a subscription tab on the top of
the site. It is also mentioned on

the main page and under each .
individual products. o & %

Skip the line It’s all textable Cancel whenever

Talk about benefits

What a steal

Get early access to new Change anything in your No commitments, no hard

Save 15% on;every.onder flavors subscription via SMS feelings




Creating an
account/rewards

The brand offers a points system
that can be redeemed for
discounts. If a VIP, there are more
rewards and benefits.

How It Works

1

2 3

- - .
Join Earn Points Redeem Points
Join and start earning rewards today. Earn points every time you shop. Redeem points for exclusive rewards.
v
VIP's earn even more
~ s N s
BUBBLY BUBBLIER BUBBLIEST
Spend $0 - $99 Spend $100 - $299 Spend $300+
© x Point Multiplier O 1.25x Points Multipliers O 1.5x Points Multipliers
© Free Standard Shipping O Free Standard Shipping O Free Standard Shipping
O Early Access to Sales O Early Access to Sales
O Early Access to New Products O Early Access to New Products
O Exclusive Offers

Redeem for Discounts

Redeeming your points is easy!
Simply apply your points for a discount at checkout!

$5 $10

100 Points 200 Points

Every 100 points = $5

$15 $20 $25

300 Points 400 Points 500 Points

Redeem My Points




Blog

An interesting feature included
on thesiteis “The Digest”. This is
a blog that answers general
question about kombucha and
has fun posts and recipes.

HEALTH AND WELLNESS April 20,2021

How To Include
Probiotics In Your Diet

So, you've heard all the buzz about
probiotics and are ready to
prioritize your gut health. Now, ...

READ MORE

The Diges

An educated gut is a happy gut.

KOMBUCHA 101 April 20,2021

Is It Possible To Drink
Too Much Kombucha?

You might be ready to guzzle down a
bottle of Health-Ade with every
meal. We know it’s tempting, ...

READ MORE

HEALTH AND WELLNESS April 20,2021

Prebiotics vs.
Probiotics

We all have microscopic, invisible
friends working in our gut and
throughout our entire body. Mee...

READ MORE

Al

health and wellness

IS ALCOHOL BAD FOR YOUR GUT?

Tod

WHAT IS THE MICROBIOME AND
WHY IT’S IMPORTANT - PART 3

WHAT IS THE MICROBIOME AND
WHY IT’S IMPORTANT - PART 2

does, and last week we covered 2 of the 4 main ..

ve
learned that it is the friendly community of bac...




Reviews

The site includes customer
reviews under each product and
media reviews on the main page

such as Business Insider, Food
Network, and more.

D

“If you're looking for a new kombucha
brand to try, Health-Ade is our favorite
and the one we recommend the most.”

Us

Booch banter

Kk kokk 49 | 255Reviews

d BUSINESS
INSIDER
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These are our go to

“These are our go to flavors so it was a no
brainer getting the variety pack. They’re
delicious and my husband and | go through them
so quickly!”

Health-ade is delicious! The perfect blend!

“The best multi flavor pack! Bubbly rose is my all “The perfect blend!”
time favorite kombucha; how often do you get

to drink a flower? Pink lady apple is amazing, and

pomegranate tastes just like the fruit.”




La Croix
(DTC)




HOW easy iS it t() Nutritional Facts & FAQ
understand the

La-CROY. It thymes with ‘enjoy”.

P rO du Ct ® Is LaCroix Gluten-Free and Vegetarian?

Yes! All flavors are Gluten-Free, Vegetarian, and Kosher!

LaCroix does very little when it What do you mean Lacroi s “mnocen”?
comes to explaining the product
and its ingredients. The only
information about the product

Grapefruit Reaction to Medication

nor added, to these extracted flavors. Always consult a physician regarding concerns with any medications.




Blog

An interesting feature on the site
is the blog. This includes posts
with recipes, fun interactions like
ranking flavours and places the T | N ,
products are being featured.  mewming Jewenvetme Sl

aCroix! LaCroix!




Live Lacroix

An interesting feature on the site
is Live Lacroix. This feature
allows people to send in images
of the product to be uploaded to
site.

il \,‘




Direct to Consumer
Summary



Key Takeaways For Direct to Consumer
What some of the brands do well:

e Talking about what's in the products and how it is healthy.

e Having avariety of different interactions involving the
products makes the sites more interesting(blogs, posting
pictures, needs assessments, etc).

e Subscriptions being easy and accessible through text is
making them a more compelling option.



Key Takeaways For Direct to Consumer
What this means for Lemon Perfect

e How can more interactions be added to LP’s DTC site?
What type of interactions can expose customers to the
products more?

e How canthe the things that are more importantto a
brand like subscriptions be more emphasized?



Social Media



Follower Counts

\J Po

§
’Q
Y

Vintage
Cola

% Sparkling T

Hint Water  Vita Coco Olipop Super Health-Ade  La Croix
Coffee

121k 98.6k 156k 189k

Instagram: 284k 66.9k
931 4.1k

Tiktok: 149.8k 11k 6.3k 30k




eipunibawod

e e SO e

t Water
Social)

(

Hin



Type of content on Instagram

Stories/highlights: Hint had only had
one highlight which was a way to quick
shop the product. The content on their
story include memes about the
product and reposts of others with the
product.

Posts: Hint had wide variety of posts.
They had some lifestyle posts, beauty
images of the products, recipes,
rankings, and more. This overall made
page interesting to look at, along with
the colorful aesthetic.




Use of influencers across platforms

Instagram: On Hint's instagram it was
difficult to find their influencers. Using
their hashtags and tagged images |
able to find some micro influencers.

Tiktok: There were not many posts
relating to Hint but | was able to
locate a few people that were working
with the brand.

How many HINT
waters do you
~ drink in a day?



Vita Coco
(Social)
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Type of content on Instagram

Stories/Highlights: Vita Coco had a
large variety of highlights including
recipes, news, mission, and more. The
story had some reposts of the people
with the product and a picture of the
product with a link to buy.

4%, Products 136w N otx e

Deed
Oceans Day
Beach

What's your fave?

Av, impact 138w Hptx o
we e doing ail,

Posts: Most of the posts wear lifestyle
with a few product posts. The overall
aesthetic was light and relaxed. The
main colors of the page matched the
products and made the page very
appealing to look at.




Use of influencers across platforms

Instagram: It was easy to find the Tiktok: It was easy to find the
influencers for Vita Coco. Some bigger influencers for Vita Coco, just by
ones were posted on highlights and searching them up. They were mostly
smaller ones were found under tagged larger influencers.

images.
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Type of content on Instagram

Stories/highlights: Olipop had a wide
variety of highlights including
information, flavors, quizzes, and
more. | felt there were too many
specific on information and that it was
too much content for instagram.

Mei Lin’s E

/= Cola Char

/ Siu Pork
. Ribs

g &

Posts: Olipop’s posts are mainly
informational, product posts, or other
things such as tweets or recipes.
Overall they had a vintage pastel
aesthetic.

o\_\ Po D

OLIPOP Float
Benefits of
Soluble Fiber

Lowers fat
absorption

Feeds healthy
gutbacteria
Stabilizes blood sugar
(glucose) levels 10LIPOP
Root Beer
Lessens the risk of
caridovascular disease




Use of influencers across platforms

Instagram: Olipop had mostly Tiktok: There were a few influencers
accounts with smaller followings posts some more successful than
posting and few bigger ones. The post others. The posts were easy to find by
were harder find and required diggin just searching up the brand’s name.

through their tagged images.




Super Coffee
(Social)




Type of content on Instagram

Stories/highlights: On the story there
were a lot of reposts of the product.
The highlights included the products,
recipes, challenges, and info on the
products/brand.

“r* PLANTBASED 47w Il ox o

@ ORDER NOW

IT'S NOT THAT THERE

ARE NO OPTIONS,
IT'S THAT YOU KEEP
CHOOSING THE SAME

Posts: Super Coffee’s posts included a
lot of trends, memes, and lifestyle
posts. The page was very entertaining
to look at the different jokes made in
the posts.




Use of influencers across platforms

Instagram: Super Coffee had arange Tiktok: Super Coffee had accounts

of influencer from small to large with pretty large followings posting,
followings. They were easy to find but there were not many. The few that
through the highlights on Super came up were found just by searching
Coffee’s instagram page and their the brand’s name on the platform.

tagged images.
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Health- Ade
(Social)
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Type of content on Instagram

Stories/highlights: The story had
nothing currently onit. There were a
few highlights with recently tagged,
information, and press. The stories
were simple and easy to take in while
looking at them.

@ recentiyTagged 7w Il #x -

Find out what the ly up to,
like the many important roles it
o kee happy and !

Posts: Health-Ade had a large variety
of posts. The had a vibrant colors and
also utilized memes/ pop culture
references to make the page more
appealing.

Saturday night
tequila shots




Use of influencers across platforms

Instagram: Health-Ade had many Tiktok: There were quite a bit of
larger influencers posting. It was easy influencer posts from with many being
to find these posts through highlights smaller accounts. Overall it was easy
on the Health-Ade instagram page. to find these posts by searching the

brands name.
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La Croix
(Social)




Type of content on Instagram

Stories/highlights: La Croix had an
abundance of highlights with almost all
being reposts relating to the product.
Some with animals, some fan made art,
and more. This lack of variety made the
stories a bit unappealing

acroixwater 22h Qe
Things -
- We're
Hearing
.from -

~ LaCroix '
Lovers

*

Posts: Most of the posts are the
product with people and some were
just beauty shots of the products. This
made the page less interesting than
others. Overall the page had a colorful
and energetic aesthetic.




Use of influencers across platforms

Instagram: La Croix seemed to be Tiktok: Lacroix did not have many
most focused on using micro influencers posts, but there ones |
influencers. Reposting pictures that found were of smaller accounts. The

people had posted with the products. content was about product people
were sent from the brand.




Social Media
Summary



Key Takeaways For Social Media
What some of the brands do well:

e Simple highlights or fewer highlights are more impactful for
showing key things for the brand. Too many get distracting.

e Avariety in post types and posts that involving trends were
the most engaging pages to look at.

e Makinginfluencers/ people who the brand partners with
more clear is helpful when looking at the brand.



Key Takeaways For Social Media

What this means for Lemon Perfect

e How cantheinstagram page be more interesting? Including
more humor or trends?

e How can partners/influencers be made easier to locate and
look at?



Final Summary



6. La Croix

Overall La Croix was the least
successful brand in each area.
Across all areas, there was a
lack of information about the
product and a lack of variety of
images and interactions with
the brand.




5. Hint

Overall Hint’s platforms had a
variety of content. However the
brand fell short when it came to

locating their influencers,
utilization of instagram

highlights, and an overall
uninteresting DTC page.




4. Olipop

Overall Olipop was very mobily

° 3 Cl o v
accessible on Retailer.com, and Root Beer  Vanill
did a great job with influencers e Gl

W) P 124l 02(355mL)

across platforms. However,

their instagram page and DTC
site lacked variety and weren’t

very engaging.

n  Sparkling Tonic on S i
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3. Super Coflee

Overall Super Coffee had a very
engaging instagram page and
excelled at provided interesting
interactions on their DTC page.
However they fell short with
Retailer.com, being difficult to
find and not very mobily
accessible.

COFE
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2. Health-Ade

Overall Health-Ade had an IA[THAII =

engaging instagram and DTC ?“’KIIMBIIGHA
site. They excelled at sharing S
information about the products
and whats in them. However
they fell short when it came to
mobile accessibility.




1. Vita Coco

Overall Vita Coco was the most
successful brand. They
constantly provided information
on the product. They made things
easier to find. This includes
influencers/partners and the
actual products on retailer.com.
They made their platforms
engaging through a variety of
posts and interactions.
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